
Enhancing Property Rights Protection 
Through Property Fraud Alert Programs 

 

A Practical Guide to Maximizing Public Awareness and Participation 

Prepared by: Dave Johnson 

 
 

 



©2025 Harris Recording Solutions V1.08112025 

 

 

 
 

Executive Summary 

Property fraud represents a significant and escalating threat to homeowners and property owners, with 
approximately 11,578 cases and $350 million in losses reported in 2021 by the FBI, marking a 20% 
increase since 2017. In response to this rising concern, Property Fraud Alert (PFA) programs have 
emerged as vital tools for combating this threat. These programs are designed to expand protective 
reach by notifying subscribers when a document matching their alert criteria, such as a name or 
property address, has been recorded. 

It is crucial to understand that the Property Fraud Alert System is not a proactive service that 
prevents deed fraud. Instead, it functions as a reactive notification system that provides "a critical 
resource for identifying potential fraud early," thereby potentially lessening the impact of the 
fraud. The overarching objective of these initiatives is to increase subscriber bases, enhancing 
property rights protection for citizens. 

This white paper synthesizes best practices for maximizing public awareness and participation in 
Property Fraud Alert programs. It outlines key strategies across market analysis, acquisition, 
segmentation, communication, retention, partnerships, digital marketing, compliance, and return on 
investment (ROI), emphasizing that "Prevention is easier than recovery" and that "Property Fraud 
Alert is not just a service — it’s a frontline defense for property rights. Awareness is our strongest 
weapon". 

I. The Rising Threat of Property Fraud and the Role of Alert Systems 

The landscape of property ownership is increasingly vulnerable to sophisticated fraudulent schemes. 
The substantial financial losses and growing number of reported cases underscore the urgent need for 
robust defense mechanisms. 

Property Fraud Alert programs offer a critical line of defense by providing timely notifications. While they 
do not prevent the fraudulent recording of a document, their value lies in swiftly alerting property 
owners to suspicious activity. This early notification enables individuals to take prompt action, 
potentially reducing the potential damage and complexity of recovery efforts. The core principle is 
"reactive notification, proactive impact," meaning that while the notification itself is reactive to a 
recorded event, its early delivery allows for a proactive response to mitigate fraud. 

II. Strategies for Maximizing Public Awareness and Participation 

Successful implementation of a Property Fraud Alert program hinges on comprehensive outreach and 
effective communication strategies designed to foster public trust and encourage widespread adoption. 

A. Framing the Program for the Public 

Effective communication is paramount. The program must be framed in a way that resonates with the 
public and clearly articulates its value: 

 Lead with the "Why": Begin by explaining the inherent risks of property fraud using relatable 
stories that illustrate potential scenarios. 
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 Position as a Protection Tool: Present the service as a free, proactive protection tool 
available to citizens. 

 Highlight Urgency and Prevention: Emphasize that "Prevention is easier than recovery". The 
message should consistently reinforce that the program is a "frontline defense for property 
rights," and "Awareness is our strongest weapon". 

 Clarify Functionality: Clearly communicate that the system notifies subscribers of recorded 
documents matching their criteria, acting as a critical early identification resource rather than 
a preventative measure against deed fraud itself. 

B. Diverse Outreach Channels 

A multi-channel approach is essential to reach a broad demographic and maximize sign-ups. 

1. Digital Marketing Strategies: 

o County Website Integration: Feature a homepage banner, a direct sign-up button, 
and an FAQ section with screenshots to simplify the process. 

o Social Media Campaigns: Utilize engaging content such as short videos, fraud 
prevention tips, and consistent hashtags. 

o Email Outreach: Include program information in county e-newsletters and partner 
department emails. 

o Search Engine Optimization (SEO): Target local keywords to ensure discoverability. 

2. Traditional Media Approaches: 

o Press Releases: Announce program launches and milestones. 

o Radio & Local TV: Facilitate interviews with the County Recorder or Sheriff to raise 
awareness. 

o Print Media: Distribute flyers in tax bills and community papers. 

3. Community Partnerships & Events: 

o Cross-Sector Collaboration: Partner with Sheriff's offices, District Attorneys, and 
other law enforcement agencies, as well as title companies and real estate offices. 

o Public Speaking Engagements: Speak at community gatherings such as Rotary clubs, 
senior centers, and neighborhood groups. 

o Dedicated Events: Host special initiatives like "Property Protection Week". 

4. Direct Mail & Point-of-Service Promotion: 

o Targeted Mail: Send postcards to high-risk demographics. 

o In-Office Sign-up: Establish in-office sign-up kiosks for convenient registration. 
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o Mail Inserts: Include inserts in property tax and assessment mailings. 

5. Integration with Existing County Services: 

o Streamlined Registration: Implement registration options at points of interaction 
like deed recording or tax payment. 

o Staff Training: Train cross-department staff to promote alerts across county 
services. 

o County Apps: Add a sign-up link to existing county mobile applications. 

C. Education and Risk Awareness 

Ongoing education is vital to keep the public informed and empower them to protect their property 
rights. 

 Regular Webinars: Conduct monthly fraud prevention webinars. 

 Visual Aids: Create infographics on fraud risks and prevention tips. Jury rooms and lobbies 
are often utilized for awareness. 

D. Targeted Demographic Campaigns 

Tailoring outreach efforts to specific groups can significantly increase participation. 

 Elderly Residents: Focus outreach through senior centers and AARP partnerships. 

 New Homeowners: Provide information in closing packets from title companies. 

 Non-Resident Owners: Reach out via out-of-county tax bill addresses. 

 Multilingual Outreach: Translate materials into top local languages to ensure inclusivity. 

E. Overcoming Registration Barriers 

Simplifying the registration process and addressing common concerns can boost sign-ups. 

 User-Friendly Design: Ensure a mobile-friendly, simple sign-up process. 

 Privacy Assurance: Emphasize privacy protections to build trust. 

 Assisted Registration: Offer assisted in-person registrations for those needing help. 

III. Measuring Success and Cost-Effectiveness 

To ensure sustained growth and effectiveness, programs must systematically measure their impact and 
optimize resource allocation. 

A. Key Metrics for Success: 

 Subscriber Growth: Track sign-ups by month, source, and demographic. 

 Digital Engagement: Monitor website traffic, social media reach, and email open rates. 
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 Fraud Mitigation: Crucially, track the number of alerts sent and confirmed fraud attempts 
prevented. 

 Success Stories: Highlight quantifiable results such as "300% registration increase" and 
examples where a "County alert prevented illegal transfer in 48 hours". 

B. Cost-Effective Solutions: 

 Leverage Partnerships: Utilize existing partnerships such as title companies and real 
estate agents for material distribution and outreach. 

 Bundle Communications: Bundle program information with existing county 
communications to save on mailing and distribution costs. 

 Volunteer Support: Engage volunteers and interns to assist with outreach efforts. 

IV. Implementation Timeline (Example) 

A phased approach can facilitate systematic implementation and maximize program reach. 

 Q1: Awareness Campaigns 

o Launch PR blasts, county newsletters, and local events. 

o Highlight fraud trends and the benefits of the free service. 

o Leverage models like Manistee County’s approach. 

 Q2: Digital Outreach 

o Deploy targeted social media and search ads. 

o Develop SEO-optimized landing pages. 

o Focus on reducing sign-up friction with detailed instructions. 

o Mimic Palm Beach’s detailed sign-up instructions. 

 Q3: Community Partnerships 

o Partner with real estate agents, title companies, senior groups, and legal aid 
organizations. 

o Utilize testimonials and local case studies in outreach. 

 Q4: Scaling & Referral 

o Introduce referral incentives to encourage word-of-mouth growth. 

o Integrate alerts with existing tax or property appraiser communications. 
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V. Conclusion 

Property Fraud Alert programs are an essential "frontline defense for property rights" in an 
environment of escalating fraud. While they serve as a reactive notification system, their critical role in 
early detection can potentially reduce the impact of fraudulent activities. Successful 
implementation and sustained growth depend on strategic outreach, diverse communication 
channels, targeted demographic campaigns, and a clear public understanding of the program's 
reactive-but-impactful nature. Continuous measurement of success, transparent communication of 
outcomes, and fostering public trust are vital for the long-term effectiveness and expansion of these 
crucial protective services. By empowering property owners with timely information, these programs 
help to safeguard one of their most valuable assets. 

 


